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Factors Influencing Consumers’ Price Evaluations: Price 
Changes, Product Characteristics, and Consumer Habits 
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2018 

Elena Stimmer 
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Household Purchases, and Joint Shopping 
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The Influence of Psychological Distance on Consumers’ 
Willingness to Pay. Further away = Higher Willingness to 
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Teams in Intercultural Business Negotiations. Prioritization 
of Negotiation Issu-es, Adaptation to Culture-Bound 
Negotiation Styles, and (Un-)Ethical Behavior 
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