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	Laura Reyero Simón

C/ Puerto Rico n.6 28016- Madrid

+34-629-216-800

Laura.reyero@gmail.com


ACADEMIC/TEACHING EXPERIENCE

· Teaching Professor of Marketing and Sales 
ESCP EUROPE Business School, Madrid

                                                                                                                                          2006-Current
Modules: Marketing Plan, International Marketing Decisions, Marketing Fundamentals, Marketing Tools,

                    Branding Strategy, Marketing Research, etc.

                 Ad-hoc lessons for executive education (Repsol, Reale, Pfizer, Lóreal,etc.)
IE University & Business School, Madrid
Modules: Distribution Stg, Marketing Fundamentals. Marketing, Branding                                   2018-2024

 UNIVERSIDAD EUROPEA DE MADRID (University & Business School)                                            2006-2021                                                                             

    Modules: Marketing Plan, International Marketing, Sales Techniques, Sales Strategies, Marketing   

     Fundamentals, Marketing Tools, Communication Strategies, etc.

     Ad-hoc lessons for Executive Education (Telefónica)

   EAE BUSINESS SCHOOL, Madrid                                                                                                              2010-2019
     Modules: Marketing Management, International Sales Strategies, Commercial Management, Marketing 

    Tools, etc.

· Visiting Fellowships and Seminars by invitation

 Spain                                                                                                                                                           2006-Current                                                                                                                                              
      CEPADE, Universidad Politécnica de Madrid, IE, EOI, Universidad Villanueva, Cámaras de Comercio  

      (Toledo, Jaén y Granada)
Others                                                                                                                                                           2006-Current                                                            
       Perú (UPC) , Ecuador (Universidad de las Américas), Costa Rica (San José), Honduras (Unitec), Cyprus 
       (Laureate), Viena (UV), Beirut, Mauritius (Medine Education Village), 
ACADEMIC MANAGEMENT RESPONSIBILITIES

Associate Dean, MBA in International Business, ESCP Business School                                          2021-2024                                                                              
Academic Director, MBA in International Business, ESCP Business School                                    2019-2024   
Executive Director, MSc in Marketing & Digital Media, ESCP Business School                              2017-2019

Executive Director, MSc in Hospitality & Tourism Management                                                      2019-2021                                                                             
Academic Director ESCP. Executive Management Programme. Excelencia en Business de Salones de Peluquería,  L´Oréal                                                                                                                             2014-Current  
Academic Director ESCP. Executive Management Programme. Excelencia en Business ópticas

                                                                                                                                                                 2018- 2022
ACADEMIC QUALIFICATIONS
Ph.D. in Marketing                                                                                                                                         2013-2017

Title: Political Marketing 3.0. Podemos and Ciudadanos as  in the 2014, 2015 and 2016 elections as case studies in success.

Faculty of Economy and Business, Universidad Europea de Madrid
Master in International Commerce                                                                                                                      2006   

IEDE Business School Madrid 
Executive Development Programme                                                                                                                    1999
Ashridge University 
Master in Business Administration                                                                                                            1984-1985

Instituto de Empresa. Madrid 
BA (Hons) in Economics and Business Administration                                                                        1979 – 1984

Universidad Complutense de Madrid 
PUBLICATIONS 
Articles in print or accepted
  Chapters in Mc Graw Hill Education books: 
  The creation of political marketing 3.0: a specialty of marketing 3.0 developed in Spain by new 

   Political Parties                                                                                                                                                       2016
  Marketing research in the political marketing implementation and evolution                                           2017
TECNOS

Marketing Político 3.0: Como Podemos, Ciudadanos y VOX han cambiado las reglas del juego               2020
 Working papers
       Participative Action Research applied to Political Marketing 3.0. Interpersonal and  

        interpersonal emotional intelligence in the case of Podemos and Ciudadanos                                    2018
EXECUTIVE EXPERIENCE

· Equipo de Marketing, HELAGO                                                                                                       2006-2022
Founding partner in this strategic marketing consultancy firm. Our clients have included: Telefónica, Ministerio de la Vivienda, Unicef, Globalia (Pepephone), Stage, Nanta, Wayra (Telefónica´s startup acelerator), Cámara de Comercio de Álava, Gateway, Selfbank, etc.
· ALTADIS                                                                                                                                                    2002-2005
        Marketing Director of the Cigarettes in Spain Business Unit
Responsibilities included: Short-, medium- and long-term strategies of the business unit. P&L´s, launch of new brands and line extensions, advertising development, media, sponsorship, promotions, market research, etc. Development of strategies within the new communication restrictions. Altadis speaker at some key discussion meetings. Leadership of the International Marketing Committee.
· Implementation and development of own business                                                                     2000-2002
Start up in Madrid of a franchise “Masajes a 1000”

        This was a beauty centre in Madrid with nearly 50 employees
· London International Group Spain & Portugal                                                                                1998-2000
Marketing and Sales Director for both countries.

Usual marketing responsibilities for all business areas (pharmacy, mass market and industrial) and sales control (key clients annual negotiations, sales strategies for each market, etc.)

Company speaker to the press, radio and TV.

· Colgate-Palmolive                                                                                                                               1995 – 1998
Marketing Manager
· Kraft-Jacobs Suchard                                                                                                                          1989 – 1995
        Marketing Department

        From  Product Manager to Marketing Manager
Sales Department

Trade Marketing Manager, and private labels key account
· Lever Spain (UNILEVER)                                                                                                                    1986 – 1988
Marketing Department 
From trainee to Product Manager
Sales Department:

Sales training and Trade Marketing junior position
OTHER INTERESTING DATA:

Languages:

Spanish: Mother tongue

English: Full professional competency (both written and verbally)

French: Basic .
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