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Educated at Durham University, London School of Economics (LSE) and London Business School (LBS), he has lectured in Marketing at London Business School (LBS) and at Bayes Business School (City, University of London) as well as at ESCP. 
He is the author of numerous publications on branding and international marketing in such journals as the Journal of International Marketing, International Marketing Review, European Management Journal, Journal of Euromarketing, Journal of Marketing Management, Management Learning and many others.
Research interests in the field of international management and marketing have included: Brand globalisation versus localisation; Brand, consumer & store identities across countries; Cross-border market entry; Determinants of consumer trust across channels in different countries; International product placement decisions.
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 His overseas experience includes work in Europe, Africa, the Americas and Asia.
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